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Economic Outlook and Financial Results Overview

Robust revenue growth supported by transaction volume and receivable; Lower PAT attributable to higher impairment

loss provision and share of losses from associate

o
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Malaysia GDP Inflation Rate

4.4% Q125
(vs. 5.0% 4Q24)

Unemployment Rate

1.5% Q125 3.1% Q125
(vs. 1.8% 4Q24) (vs. 3.2% 4Q24)

Current OPR

3.0%

Q1 FYE26 Result

o

Total Revenue Operating Profit  Profit After Tax
10.9%

RM599.9 MIL RM124.9 MIL *RM77.5 MIL
+14.9% YoY -20.1% YoY -27.1% YoY -5.0% YoY

* After share of losses of an associate of RM15.9 mil (+37.3% YoY)

Loan Growth

RM2.0 BIL
+15.6% YoY

==
/EON

CREDIT SERVICE

Economic Outlook

Malaysia’s GDP grew 4.4% in
1Q 2025, supported by
sustained household spending
and a strong labour market
SST expansion and subsidy
reforms may drive higher
inflation in 2H 2025

AEON Credit

Enhancing our presence
among the middle-income
segment by leveraging digital
onboarding for faster customer
acquisition

Credit costs rose due to
inflationary pressures affecting
payment behaviours




FINANCIAL REVIEW
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Q1FYE26 Financial Performance

« Total Income grew by 10.7%, mainly driven by higher sales and receivables, which rose 13.9% and 15.6% YoY respectively JEEN

» Operating expenses (excluding IL) increased, led by higher headcount and costs associated with sales & revenue generation. CREDIT SERVICE

« Higher impairment loss contributed by growth in receivables, movement in delinquent accounts and the absence of management
overlay reversals. The loan loss coverage ratio remained healthy at 217%

» Operating profit before share of results in an associate stood at RM124.9 mil

3MFYE25 3MFYEZ26 YoY
Total Income 589.8M 653.0M +10.7%
Operating Expenses (exlude IL) -168.2M -181.8M +8.1%
Impairment Loss (IL) -163.5M -229.4M +40.3%
Operating Profit 156.4M 124.9M -20.1%
Share of Result in Associate -11.6M -15.9M +37.3%
PBT 144.8M 109.0M -24.7%
PAT 106.4M 77.5M -27.1%
ROE 15.9% 10.9% -5.0%
Transaction & Financing Volume 2.0B 2.2B +13.9%
Gross Financing Receivables 12.7B 14.6B +15.6%
Loan Loss Coverage Ratio 222% 217% -5%
Asset Quality Non-Performing Loan (NPL) 2.46% 2.57% +0.11%
Net Credit Cost (NCC) 3.20% 4.98% +1.78%
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Profit and Loss Walk and Cost-to-Income Ratio (CIR)

Continued Discipline in Operating Cost Control /EON
RM mil
17.1 - 07 659 | ILQIFYE25: RM163.5 mil CIR Trend
- i ’ ILQ1FYE26: RM229.4 mil 63.0%

Y 0
56.8% 56.2% 52 7%

77.7
106.4 l

- emm 43 69 7O
Write Off +RM23.4 mil r—

ECL +RM28.7 mil 26.4% 28.5% 24 8% 27.8%
General Provision +RM13.8 mil

FYE25 Total Mar24 Other  Advertising Impairment Personnel Other Interest AEON Bank Taxation FYE26 FYQE12 4 FYQE125 FYQE425 FYQE126
Q1 PAT Revenue Onetime Operating & Loss (IL) Expenses Operating Expenses Share of Q1 PAT
W/O Sold  Income  Promotion Expenses Losses ——CIR (Including IL) (%)

CIR (Exluding IL) (%)

, Q1 Q4 Q1 « Operating income increased by 10.7% YoY to RM653.0 mil, with lower bad debt
RM mil QoQ ; : o :
FYE25 | FYE25 | FYE26 recoveries due to a one-off write-off sales exercise in Q1LFYE25 (RM17 mil)
I - 0, 0,
Total Operating Income 589.8 6633 653.0 1.5% 10.7% |, Advertisement & Promotion increased, driven by acquisition and promotional
Personnel Expenses 64.2 71.9 68.4 -4.9% 6.5% campaigns
Advertisement & Promotion 15.3 8.4 16.0 91.0% 4.7%
. * Oth [ : inly f IT les-rel
Other Operating Expenses 88.7 84.7 97.4 15.0% 9.9% eo)zp:;ssezperatlng expenses rose, mainly from costs and sales-related
Total Operating Expenses 168.2 165.0 181.8 10.2% 8.1%
CIR % 28.5% 24.8% 27.8% » Cost-to-income ratio excluding impairment loss (IL) remained healthy at 27.8%
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CREDIT SERVICE

Total Transaction & Financing Volume
Robust growth YoY driven by Payment Business and Personal Financing

Total Transaction & Financing Volume (RM mil) Transaction & Volume by Types

Easy Payment Payment Business Personal Financing

+4. 8% +22.0% +23.1%
+7. 8% v i -02% v +2.6%
064 1,010
l I l h
J J I Motorcycle Financing increased by 9.7% QoQ, supported
by growth in Superbike financing, driven by effective
Ql Q4 Q1 Q4 Q1 Q4 . ; :
FYE25 FEYE25 FYE26 FYE2S  FYE2S FYE 2 5 EVEZE  EYEZS FYE26 collaboration campaigns and festive season demand
_ Q1 Q4 Q1 Lower growth was recorded for Auto Financing and
Volume (RM mil) FYE2S FYE2S FYE26 QoQ YoY Personal financing of 4.3% and 2.6% QoQ respectively,
QUe to refined approval criteria on young age and low-
- Easy Payment 964 937 1,010 7.8% 4.8% Income group
- Payment Business 538 657 656 -0.2% 22.0% Credit card growth was driven by festive spending and
- - o o ongoing collaboration campaigns. A marginal declined in
. Personal Financing 4r3 568 583 2.6% 23.1% Payment Business contributed to lower E-Money
Total 1,975 2,162 2,249 4.0% 13.9% transactions




Total Transaction & Financing Volume

Business expansion via effective marketing strategies and onboarding initiatives

Personal Financing
Market Share (%)
9.1 10.1

Nov Feb May
24 25 25

Card in Circulation (CIC)

(000)
+19.4% YoY
+2.8% QoQ
v :
287 295
.
Ql Q4 Q1

FYE25 FYE25 FYE26

/EON

CREDIT SERVICE

23.8

23.5
22.8
Nov Feb May
24 25 25

Driving digital adoption with FinPlus
credit criteria to acquire good quality
customers and enhance the customer
experience

Expanding reach via an upcoming
salary deduction scheme for civil
servants

Driving card growth through AEON
Biker Visa Cards, tapping into
Motorcycle Community

Broadening acquisition channels via

AEON Group network and new
partnerships visA
= 2 R<g

B

Establishing strategic partnerships
to strengthen merchant relationships
and embed financing solutions via
e-commerce platforms

Targeting the middle-income
segment with tailored financing
solutions

N




Total Gross Financing Receivables

Sustained momentum with strong growth across key products - 3.6% QoQ and 15.6 YoY expansion

Focusing M40 segment and premium products

Gross Financing Receivables (RM mil)

/EON

CREDIT SERVICE

Easy Payment

Payment Business

Personal Financing

+11.7% +22.8% +22. 6%
+3 2% l +2.8% v +4, 6% v
8,086 8,746 9 028 4,413 4,616
l I l I l i I l
Q1 Q4 Q1 Q4 Q1 Q4
FYE25 FYE25 FYE26 FYE25 FYE25 FYE26 FYE25 FYE25 FYE26
VIS (4] ) FYEgé FYEgg FYE%(li QoQ | Yoy
- Easy Payment 8,086 8,746 9,028 3.2% 11.7%
- Payment Business 804 961 988 2.8% 22.8%
. Personal Financing 3,763 4,413 4,616 4.6% 22.6%
Total 12,653 14,120 14,632 3.6% 15.6%

Gross Financing Receivables by Types

29.7%

6.4%

* Gross Financing Receivables rosed 3.6% QoQ and 15.6% YoY to
RM14.6 bil with growth across all products except Objective and
SME financing

» Continued strategic expansion into the M40 segment, particularly on
credit card, Superbike and used car financing

* Focused growth by prioritising good-score and FinPlus members,
leveraging on digital onboarding and Al-driven credit scoring models
to boost self-onboarding adoption and strengthen credit risk
management

FinPlus Sales Contribution Portfolio Shift (Score A-C)
35% 59% 60%

34%
33% 51%

-

Q3 Q4 Q1Page 10

Mar-25 Apr-25 May-25
- FYE25 FYE25 FYE26




Asset Quality

Enhancing segmental calling and risk strategies to boost collection performance /JEQN

Receivable Collection Ratio (%) Non-Performing Loan (%)

» Overall collection performance remains
stables despite a slight uptick in Account
2.64 :
97.6% 97.7% 97 1% 2.46 2.57 Not Past Due (DO)

» Leveraging the Dunny by pool function in
the new collection system, coupled with a

83.8% 82.7% 82.8% risk-based collection model, has improved
average call volumes

73.1% 72.0% 72.9% . ) o

+ Refined credit approval criteria for Auto and
Personal Financing, targeted for young age
and low-score customers, while enhancing
auto-approval for high-score customers and
Q1 Q4 Q1 01 Q4 01 monitoring underperforming portfolios
FYE25 FYE25 FYE26 FYE25 FYE25 FYE26

« NPL dropped to 2.57%, supported by
improved Moped and Objective Financing

—e—Current Collection Ratio - Not Past Due performance, reflecting effective risk
- Q1 Q4 Q1 - -
(RM mil) management measured implemented in
D1 Collection Ratio - Past Due 1 Month FYE25 | FYE25 | FYE26 last year

mmm Gross Receivables (RM mil) NPL Ratio (%)

Receivables 12,653 14,120 14,632
D2 Collection Ratio - Past Due 2-3 Months Balance D3+ 312 373 376
NPL (%) 2.46 2.64 2.57

- Page 11



Asset Quality

Loan loss coverage ratio at 217%, reflecting prudent provisions

/EON

CREDIT SERVICE

Net Credit Cost (NCC)

Impairment Loss (IL) Analysis

« Impairment loss increased by RM23

5250 5.75% 6.38% 222% 209% 217% million QoQ, mainly contributed by
o— ——— ° financing growth and movement of
4.98% delinquent accounts
3.87%

« Write-offs were mainly from young age
(<25 years) and lower-income
customers, affected by rising cost-of-
living pressures

To improve credit cost, we have:

Q1 « Assigned high skilled collectors to
FYE26 high-risk  accounts with  revised
incentive schemes

Ql Q4 Ql Ql Q4
FYE25 FYE25 FYE26 FYE25 FYE25

mmm NCC (RM mil) NCC (%) —e—Gross CC (%)

mmmm \\rite Off (RM mil) = |L Provision (RM mil) Loan Loss Coverage Ratio (%)

« Enhanced segmental calling to reduce

early-stage delinquent accounts
(RM mil) QL Q4 QL
FYE25 | FYE25 FYE26 _ _ . o
« Continued tightening credit criteria for

Q1 Q1
(s =) FYE25 FYE25 FYE26

Total IL Write Off young age and low-income groups,
) Bad Dob IL Provision Iilsr?aer::é?rlllé in  Auto and Personal
Recovered - Normal 9 14 S
- Normal 46 51 50 - General Provision -14 - -
- Write off sales 18 36 - Total IL 163 185 229
NCC 99 98 179 Write off vs Receivable 1.35% 1.30% 1.33%

- Page 12
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FYE26 Indicators

Continual delivery of sustainable returns to shareholders /EON

CREDIT SERVICE

Actual Actual Indicators Actual Remark
FYE24 FYE25 FYE26 Q1FYE26

» Attributed to digital onboarding
Loan Growth 12.9% 15.4% +10% 15.6% initiatives and growth strategy to
acquire M40 customer

* Revenue increased YoY
Cost-to-Income underpinned by higher transaction
28.3% 28.2% 27.8% volumes and loan growth
(exclude IL) A .
* CIR expansion in-line with sales
and revenue growth activities
» Higher revenue was compensated
ROE* 16.7% 13.6% 10.9% with higher operating expenses,
and accounts of losses of
associate
Dividend Payout 0 0 > 30%* ) * No dividend was proposed or
Ratio 34.0% 39.6% of PAT declared during the quarter

* Incorporating proportionate share of AEON Bank results for FYE25

‘ Paie 14



FYE26 Strategic Roadmap
Robust Brand Visibility & Bringing “Finance” Closer to Everyone

Key Business Strategy Focus in FYE26

Customer Acquisition & Cross Selling via AEON
Wallet & AEON Loyalty Programme

Enhancing Competitiveness via FinPlus
Membership & Pre-Approval Model

Deepening Collaborations with AEON Group of
Companies in Malaysia

Management

Establishing Al Infrastructure & Data Driven

Driving Cost Efficiency through Digital
Transformation & Automation

NN

Talent Development & ESG Integration

Our Expected Outcome and Indicators

Become a comprehensive
retail financial provider with
robust financial
performance

r

Enhance internal
capabilities and operational
excellence to drive future
growth

Grow our customer
portfolio, with a greater
focus on the aspirational
middle-income group

Strengthen our position
as a trusted, ESG-leading
company




Q1lFYE26 Business Strategy Update

Cross selling via wallet integration and group collaboration program to bringing “Finance” closer to everyone

| 1
I Customer Acquisition via ' | : : l AEON Living Zone
1§ I 24 ' Collaborations with AEON Group o
i AEON Wallet and Loyalty ' I
-I—---—--__--__--__- -I ..... !'__--__---_--__--__---_-I * JOInt prOJeCt Wlth AEON CO to unlfy CUStomer data and
_ B : =y ' integrate loyalty programmes, strengthening AEON
' Continue AEON Wallet ! Establish and 5 b Group collaboration

Promote AEON
Living Zone

features enhancement

 Introduced new loyalty tiered programme in Apr25,
to become one-stop

consolidating AEON Retail, AEON Credit and AEON

Financial service app :1::'.'.'.'.'.'.'.°.°.'.'.:'.'.'.'.'.'.'.:'.'.'.'.'.'.'.'.'.'.'.'.'.:'.'.'.'.'.'.°.'.'.'.'.°.:'.:'.'.'.'.'.'.'.'.'.'.':'.:i‘.".'.:'.'.'.'.'.'.'.'.'.'.'.'.'.:;:"‘ Bank points into a single AEON Point Account
— . introduce i Collaboration with AEON '
| tiered 1 Bank: AEON Bank
membership ii * To expand CASA acquisition .
24 via Wallet and leverage on  /gonBank « Sales Challenge Programme launched in May’25,
« DuitNow AEON Credit branch and targeting 100k new bank customers by FYE26
“ uas e merchant network « Personal Financing-i cross selling introduced in
« ¢ o= | CommonlD Jun’25, referring high-income customers to AEON
| i { Collaboration with AEON Bank
¢ Embed i i Insurance: « Upcoming rollout of AEON Wallet top-up and loan
AEON Group :: . |ntegration of AEON Insurance’s disbursement via AEON Bank accounts to boost
applinkto  :f  aphanced sales portal into AEON adoption
Wallet 0 Wallet ;

185k

+53% vs LY

Accumulated : Wallet
Wallet Users Self-Onboarding New Siem Us

100k A 25%

Customer Referral Wallet User

Wallet Financing
Application




Q1lFYEZ26 Business Strategy Update

Driving Cost Efficiency through Digital Transformation & Automation

I
3K
I

......

.
ceee

.......
.

. Membershlp & Pre-Approval Model

Driving Cost Efficiency through Digital I
. Transformation & Automation :
|

...............................................................................................................

Strengthen collection strategy and performance '
management via new collection system to
implement full utilisation of dunning by pool

Adopt new technology such as voice bot
collection to shift call to non-human
Continue enhance assessment though
automation
20% 98% -21%
Non-Human DO Collection Collection
Call Ratio Manpower

................................................................................................................

Enhancmg Competitiveness via FinPlus

.................................................................................................................
*

FinPlus financing offers instant approvals through‘
improved risk selection for creditworthy customers
allowing higher credit limits and priority services

Dunning by pool with revised incentive scheme introduced in Jun25, supported by
system improvements, driving daily average calls exceeding 550 per staff and
boosting productivity

Auto Judge and Auto Approval continued improved driven by enhanced LOS 3.0

52% 39% 97.1%
Q1FYE25:41% Q1FYE25:30% Q1FYE25:97.6%

28% 60%

Q1lFYE25:5% Q4FYE25:59%

FinPlus Sales Target « Achieved 35% in May25

» To introduce tiered base
350/ * FinPlus membership with pre-
0 approval




Q1FYE26 AEON Bank Updates E JEON Bank

Successful Launch of Personal Financing-i and Rollout of Term Deposit-i in Q1FYEZ26

Personal Financing-i Term Deposit-i Q1FYE26 Financial Performance
| Launched ‘ : Launched in Apr25 QIFYE25 | QIFYE26

in Mar25, C with minimum

offering L placement of Total Income 2.4 2.6
financing 5 RM200 Total Expenses -25.6 -34.4
up to —— Tenure up to 12 Loss After Tax -23.2 -31.8
RM50,000 el . ||~ months, with profit

Tenure up ~, rateat3.08%ona Year 1-2

to 48 — promotional basis Start up cost for product development, IT

infrastructure and operating expenses

AEON Bank-50% share of Losses (RM mil)

New Business Banking Products l

 Targeting Q3 launch of 11 R e
FYE2026 Business Current Account-i 2238
: * Expanding Credit and Product Q4 Q1
=] C t il

months

merchant network, AEON
Working Capital Business Term
Financing-i Deposit-i

Group’s business partners and 680 RM368 mil RM3.3 mil
corporate clients 5

Deposit Personal
Balance Financing-i

Active Ratio




Q1FYEZ26 Sustainability Updates

Embedding Sustainability across AEON Credit business C/RIE%N

Environmental &)

Digitalization and Sustainable J
Payment Initiatives

v
rrd

SLL Performance

FYE2026 is the final year of )
Digitalization initiatives, including |Q1 Progress Update: *SPT-1 our Sustainability-Linked Loan QL Pragress Upda_te.
Carb paperless processes, e-payments |, RM50 mil (SLL) commitment. The SLL |* SPT1: RM102 mil
arpon ) ) Onboarded to Bursa CSI -

: and green financing, and carbon (Target for FYE2026) ~ targets are RMS0 million for Je SPT2:10% carbon

Neutralit . 2 2 ; platform to enhance le :
Y emissions reporting,  reducing | .o b0 monitorin SPT-2 SPT1 and a 40% carbon emission reduction

by 2030  environmental impact  and 9 40% Reduction emission reduction for SPT2 recorded in Q1
enhancing operational efficiency (base year FYE2022)

| ]
Financial Inclusion Initiatives Climate Action Framework [ N

P '
a

Develop Climate Action
. Collaboration with merchants 0 |Q1 Progress Update: e desEe | e UPEEE
Empowering reach underserved groups, |, Developing Social To be commitment  to  effective |° ComPpleted a gap
Underserved continue promoting electric Financing Framework IFRS S2 climate  governance  and asses;meqt on climate
Communities bike financing, and enhance Compliant  process compliance under | ePOrting disclosures,
accessibility IERS S?2 achle\{lng a71l%
compliance score

*SPT1: Social financing in relation to energy efficient appliances, e-scooter, SPT2: Scope 1 and Scope 2 carbon emission reduction
‘ bicycle & E-bikes financing Page 19



Q1lFYE26 Key CSR Activities

/EON

Uplifting communities through relief, environmental actions and education CREDIT SERVICE

Malaysian AEON Foundation (MAF) Environmental & Social Inclusion Initiatives ESG RATINGS

Constituent of the
FTSE4Good Bursa

‘ ' “ Malaysia Index
2,800 bowils of bubur Waste removed from
joined the Raya Aidilfitri charity shopping lambuk were distributed at Perhentian Island
4 Regional Offices 282kg M S C I

vilsin AEON | oundation

*1 .\mﬁbcn‘r:;‘l; ‘\l‘t"‘t(iﬂg - - ? ‘AA,

@i o AEON Credit Young rating for MSCI ESG
e Financial Savvy Rating 2025

Programme - 41 primary
students joined at

Perhentian Island SUSTAINALYTICS

Achieved

medium risk rating
score of 22.3

E

Mr. Ng Eng Kiat was appointed as the new
President for MAF in Apr



Q1lFYE26 Award Winning and Credit Ratings

Driving Growth and Innovation: Award-Winning Credit and Payment & Collection Solutions

Leadership in Credit Growth Award Best Payment and Collection Solution Award

by MasterCard Malaysia

AT

by The Asset

- ; .
FUaliis  ‘mripte ATreasurise Awards 2025 Be

< B

' Ty - e ® .+ :
"% . AEON Credit Service ™M) Bel.'had' ..

Awarded the "Leadership in Credit |[JCSS () ] N\ )

Growth Award" by MasterCard | Y Awarded the "Best Payment p e st
Malaysia at the Mastercard W crcke S G Gt / At CEllEtlon S0 | R 3G
Customer Forum 2025 in May, in L. / Award” at 2025 Triple A :
recognition of the card’s significant // | Treasurise Awards ceremony

performance growth over the - L by The Asset magazine, in
past year in terms of issuance - ‘ recognition of its innovative

volume, usage frequency, and pmgm— digital transformatlon of

transaction value within the e 001 payment and collection

: ¢
Malaysian market ‘

i & processes

CREDIT RATINGS AA3/ Stable A1/ Stable P1
Aff"éne?sifgSRg\rﬂhzgtmg Senior Sukuk Wakalah Subordinated Sukuk Islamic Commercial Papers (“ICP”)
Programme Wakalah Programme Programme

—
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Performance Highlights

. Q1 Q4 Q1
G FYE25 FYE25 FYE26 oY

/EON

CREDIT SERVICE

Total Transaction & Financing Volume 1,975.0 2,162.2 2,248.9 4.0% 13.9%
Easy Payment Financing 963.9 937.0 1,010.1 7.8% 4.8%
Payment Business 537.6 657.2 655.8 -0.2% 22.0%
Personal Financing 473.5 568.0 583.0 2.6% 23.1%
Total Income 589.8 663.3 653.0 -1.5% 10.7%
Operating Expenses -331.6 -350.3 -411.2 17.4% 24.0%
Interest Expenses -101.8 -110.5 -116.9 5.8% 14.8%
Operating Profit 156.4 202.5 124.9 -38.3% -20.1%
Share of Result of Associate -11.6 -22.8 -15.9 -30.3% 37.3%
Profit Before Tax 144.8 179.7 109.0 -39.3% -24.7%
Income Tax -38.4 -48.7 -31.5 -35.4% -18.0%
Net Profit 106.4 131.0 77.5 -40.8% -27.1%
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Financial Summary

. Q1 Q4 Q1
(RN FYE25 FYE25 FYE26 Yox

/EON

CREDIT SERVICT

Easy Payment Financing 8,085.7 8,746.5 9,028.0 3.2% 11.7%
Payment Business 804.1 960.7 987.8 2.8% 22.8%
Personal Financing 3,763.6 4,412.9 4,615.7 4.6% 22.6%
Total Financing Receivables 12,653.4 14,120.1 14,631.5 3.6% 15.6%
Impairment Loss -691.8 -778.4 -816.0 4.8% 18.0%
Other Assets 1,058.1 1,002.1 941.7 -6.0% -11.0%
Total Assets 13,019.7 14,343.8 14,757.2 2.9% 13.3%
Total Liabilities 10,289.6 11,511.9 11,880.6 3.2% 15.5%
Shareholders’ Fund 2,730.1 2,831.9 2,876.6 1.6% 5.4%

Page 24



Operating Income

/EON

CREDIT SERVICT

. Q1 Q4 Q1
(RM mil) FYE25 FYE25 FYE26 Yo¥

Easy Payment Financing 307.6 322.1 334.0 3.7% 8.6%
Payment Business 45.9 54.3 55.3 1.9% 20.5%
Personal Financing 165.2 195.0 206.5 5.8% 25.0%
Brokerage Fee* 3.5 3.6 4.1 13.3% 14.6%
Total Revenue 522.2 575.0 599.9 4.3% 14.9%
Other Operating Income 67.6 88.3 53.1 -39.8% -21.4%
Total Operating Income 589.8 663.3 653.0 -1.5% 10.7%

*AEON Insurance Brokers (M) Sdn Bhd (Formerly known as Insurepro Sdn Bhd) is a wholly-owned subsidiary of AEON Credit since Oct 2021

Page 25



Total Expenses

/EON

CREDIT SERVICE

. 01 Q4 Q1
(RM mil) EYE25 EYE25 EYE26 ey

Impairment Loss on Receivables 163.5 185.3 229.4 23.8% 40.3%
Personnel Expenses 64.2 71.9 68.4 -4.9% 6.5%
Advertising & Promotion (A&P) 15.3 8.4 16.0 91.0% 4.7%
Other Operating Expenses 88.7 84.7 97.4 15.0% 9.9%
Operating Expenses 331.6 350.3 411.2 17.4% 24.0%
Interest expenses 101.8 110.5 116.9 5.8% 14.8%
Total Expenses 433.4 460.8 528.1 14.6% 21.8%
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Financial Indicators

Q1 Q1

PBT (RM mil) 526.8
PAT (RM mil) 365.4
Weighted average no. of ordinary shares (mil) 255.3
Basic EPS (RM)* 0.70
NTA per share (RM)* 3.9
ROE (%) 19.2
ROA (%) 3.6
Capital Adequacy Ratio (%) 26.8
Debt-to-Equity Ratio (x) 3.1
Share Price (RM)* 7.3
PER (x) 10.6
Market Capitalisation (RM mil) 3,748

* The Basic EPS and NTA per share restated for FYE2022, FYE2023, to reflect the bonus issue which was completed on 21 November 2023
* * Reflect the bonus issue which was completed on 21 November 2023

547.0
417.7

255.3
0.80
4.6

18.8
3.9

27.1
3.0

6.0
7.5
3,064

565.2
424.0

510.6**
0.81
5.2

16.7
3.6

24.4
3.5

6.3
7.8
3,237

144.8
106.4

510.6**
0.80
5.4

15.9
3.3

24.4
3.48

7.2
8.7
3,697

109.0
77.5

510.6**
0.61
5.6

10.9
2.1

21.1
3.8

5.7
9.4
2,926

/EON

CREDIT SERVICE
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Disclaimer

This document has been prepared by AEON Credit Service (M) Berhad (“AEON Credit” or the “Group”) solely for the use at the
presentation to analyst, fund managers and investors.

The information contained in this document has not been independently verified. No representation or warranty, whether expressed
or implied, is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of such
information or opinions contained herein. None of the Group nor any of its respective affiliates, advisers or representatives shall
have any liability whatsoever (in negligence or otherwise) for any loss arising from the use of this document or its contents or
otherwise arising in connection with this document.

This document contains forward-looking statements that reflect the Group’s beliefs and expectations about the future. These
forward-looking statements are based on a number of assumptions about the Group’s operations and factors beyond the Company’s
control. Our actual results of operations, financial condition or business prospects may differ materially from those expressed or
implied in these forward-looking statements for a variety of reasons.

This document does not constitute an offer or invitation to purchase or subscribe for any shares of the AEON Credit for sale in
Malaysia or anywhere else. No part of this document shall form the basis of or be relied upon in connection with any contract or
commitment whatsoever. No part of this document may be reproduced, redistributed or passed on, directly or indirectly, to any other
person (whether within or outside your organization/firm) or published, in whole or in part, for any purpose. No part of this document
may be distributed, reproduced or transmitted without prior consent of the Group.
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THANK YOU

Mr Lee Kit Seong

Chief Corporate Officer
leeks@aeoncredit.com.my

Ms Lee Siew Tee

Chief Financial Officer
stlee@aeoncredit.com.my

/EON

CREDIT SERVICE

Investor Relations Team
ir_info@aeoncredit.com.my

Level 18, UOA Corporate Tower,
Avenue 10, The Vertical,
Bangsar South City,

No. 8, Jalan Kerinchi,

59200 Kuala Lumpuir.

www.aeoncredit.com.my
03-2772 9000
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